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COALITION PROVISIONAL AUTHORITY ORDER NUMBER 80 
 

AMENDMENT TO THE TRADEMARKS AND 
DESCRIPTIONS LAW NO. 21 OF 1957 

 
Pursuant to my authority as Administrator of the Coalition Provisional Authority (CPA) 
and under the laws and usages of war, and consistent with relevant U.N. Security Council 
resolutions, including Resolution 1483 and 1511 (2003), 
 
Having worked closely with the Governing Council to ensure that economic change as 
necessary to benefit the people of Iraq occurs in a manner acceptable to the people of 
Iraq, 
 
Acknowledging the Governing Council’s desire to bring about significant change to the 
Iraqi intellectual property system as necessary to improve the economic condition of the 
people of Iraq,  
 
Determined to improve the conditions of life, technical skills, and opportunities for all 
Iraqis and to fight unemployment with its associated deleterious effect on public security, 
 
Recognizing that companies, lenders and entrepreneurs require a fair, efficient, and 
predictable environment for protection of their intellectual property, 
 
Noting that several provisions of the current Iraqi trademark legislation do not meet 
current internationally-recognized standards of protection, and that current Iraqi 
legislation does not extend protection to geographical indications, 
 
Recognizing the demonstrated interest of the Iraqi Governing Council for Iraq to become 
a full member in the international trading system, known as the World Trade 
Organization, and the desirability of adopting modern intellectual property standards, 
 
Acting in a manner consistent with the Report of the Secretary General to the Security 
Council of July 17, 2003, concerning the need for the development of Iraq and its 
transition from a non-transparent centrally planned economy to a free market economy 
characterized by sustainable economic growth through the establishment of a dynamic 
private sector, and the need to enact institutional and legal reforms to give it effect, 
 
In close consultation with and acting in coordination with the Governing Council, I 
hereby promulgate the following: 
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Section 1 
Amendments to the Trademarks and Descriptions Law No. 21 of 1957 

 
1) The Trademark and Descriptions Law No. 21 of 1957 is hereby renamed the 

“Trademark and Geographical Indications Law”. 
 

2) Article 1, definition for “Mark” is amended to read as follows:  ““Mark” – Shall 
include trademarks, service marks, collective marks and certification marks.  

 
3) Following the definition for “Mark”, a definition for “Trademark” is added to 

read as follows:  "Trademark" – Any sign, or any combination of signs, capable 
of distinguishing the goods of one undertaking from those of other undertakings, 
shall be capable of constituting a trademark.  Such signs, in particular words 
including personal names, letters, numerals, figurative elements and colors as 
well as any combination of such signs, shall be eligible for registration as 
trademarks.  Where signs are not inherently capable of distinguishing the relevant 
goods or services, registrability will depend on distinctiveness acquired through 
use.  Signs need not be visually perceptible in order to be eligible for protection as 
trademarks.   

 
4) Following the definition for “Trademark”, a definition for ''Service Mark'' is 

added to read as follows:  ''Service Mark'' – Any sign, or any combination of 
signs, used by a person to identify and distinguish the services of one person, 
including a unique service, from the services of others and to indicate the source 
of the services, even if that source is unknown. Titles, character names, and other 
distinctive features of radio or television programs may be registered as service 
marks notwithstanding that they, or the programs, may advertise the goods of the 
sponsor.  Marks used in connection with retail services, whether associated with 
the selling of the goods of the service provider or those of others, or both, are 
eligible for protection as service marks.   

 
5) Following the definition for “Service Mark” a definition for “Certification Mark” 

is added to read as follows:  ''Certification Mark'' - Any sign, or any combination 
of signs, used by a person other than its owner to certify regional or other origin, 
material, mode of manufacture, quality, accuracy, or other characteristics of such 
person's goods or services or that the work or labor on the goods or services was 
performed by members of a union or other organization.  Certification marks shall 
include geographical indications. 

 
6) Following the definition for “Certification Mark” a definition for “Geographical 

Indications” is added to read as follows:  “Geographical Indications” - Indications 
which identify a good as originating in the territory of a country, or a region or 
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locality in that territory, where a given quality, reputation or other characteristic 
of the good is essentially attributable to its geographical origin. 

 
7) Following the definition for “Geographical Indications” a definition for 

''Collective Mark'' is added to read as follows:  ''Collective Mark'' – A trademark 
or service mark used by the members of a cooperative, an association, or other 
collective group or organization, and includes marks indicating membership in a 
union, an association, or other organization.” 

 
8) Following the definition for “Collective Mark” a definition for “Nice 

Classification” is added to read as follows: “Nice Classification means the 
classification established by the Nice Agreement Concerning the International 
Classification of Goods and Services for the Purposes of the Registration of 
Marks, signed at Nice on June 15, 1957, as revised and amended.” 

 
9) Article 2.1 is amended to read as follows:  “1. There shall be kept at the Ministry 

of Industry a Register in the custody of the Registrar, wherein shall be recorded 
all the marks, the names and addresses of their owners, and descriptions of their 
goods. The public shall be entitled to inspect the Register. The public shall also be 
entitled to receive certified copies thereof on payment of the prescribed fees.” 

 
10) Article 2.2 is suspended. 

 
11) Article 3 is amended to read as follows:  “A mark shall be deemed to be the 

property of the person who registered it.  The ownership of the mark may not be 
contested if the owner used it for five consecutive years from the date of 
completion of registration, except as provided in Article 21.”  

 
12) Article 4 is amended to read as follows:  “Any natural person or legal entity shall 

have the right to apply for the registration of a trademark with all attendant rights 
in accordance with the provisions of this Law.” 

 
13) Article 4bis is added following Article 4 to read as follows:  

 
“1) The owner of a registered trademark shall have the exclusive right to 

prevent all third parties not having the owner’s consent from using in 
the course of trade identical or similar signs for goods or services which 
are identical or similar to those in respect of which the trademark is 
registered where such use would result in a likelihood of confusion.  In 
case of the use of an identical sign for identical goods or services, a 
likelihood of confusion shall be presumed.  
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2) The owner of a well-known trademark shall have the right to enjoy the 
protection conferred by this Law even if such a mark is not registered in 
Iraq. 

   
3) The preceding provision shall apply to marks intended for use in 

connection with goods or services which are not identical with those of 
the well-known mark, where the use of the marks in relation to those 
non-identical goods or services would indicate a connection between the 
owner of the well-known mark and those products, and that such a use 
may be prejudicial to the interests of the owner of the well-known mark. 

 
14) Article 4quater is added following Article 4ter to read as follows:  “Collective 

and certification marks, including geographical indications, shall be registrable in 
the same manner and with the same effect as trademarks by any natural persons or 
legal entities, including nations, states, municipalities, and other regional 
authorities, exercising legitimate control over the use of the marks sought to be 
registered.  When registered, they shall be entitled to the protection provided in 
this chapter in the case of trademarks.” 

 
15) Article 5.1 is amended to read as follows:  1. Marks devoid of any distinctive 

character or which are used in trade to describe the kind, nature, quantity or place 
of production of the goods, or marks which in the ordinary language of Iraq 
indicate any of such matters.  Where signs are not inherently capable of 
distinguishing the relevant goods or services, registrability will depend on 
distinctiveness acquired through use. 

 
16) Article 5.2 is amended to read as follows:  “2. Marks, expressions, or designs 

which are contrary to public order or morality.” 
 

17) Article 5.3 is amended to read as follows:  “Marks which are identical with, or 
similar to armorial bearings, flags or other State emblems of Iraq or other 
countries of the Paris Union or international intergovernmental organizations, 
official signs or hallmarks, indicating control and warranty adopted by them, and 
any imitation from a heraldic point of view.” 

 
18) Article 5.4 is amended to read as follows:  “4. Marks which are identical with, or 

similar to, the insignia of the Red Cross, Red Crescent, or Geneva Cross.  
 

19) Article 5.5 is amended to read as follows: “5. The name, title, portrait, or armorial 
bearing of a person except with that person’s written consent.”  

 
20) Article 5.6 is amended to read as follows:  “6. Designations of honorary degrees 

to which the applicant is unable to prove a right.”  
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21) Article 5.7 is amended to read as follows:  “7. Marks which are likely to mislead 

or confuse the public, or which contain false descriptions as to the origin of 
products, whether goods or services, or their other qualities, as well as the signs 
that contain an indication of a fictitious, imitated or forged trade name.”  

 
22) Article 5.8 is amended to read as follows:  “8. Marks that are identical or similar 

to a well-known mark, or marks that are identical or similar to a previously 
registered trademark if registration of that mark will result in confusing the 
consumer public as to the goods distinguished by the mark or other similar 
goods.” 

 
23) Articles 5.9-5.12 are suspended. 

 
24) Article 6bis is added following Article 6 to read as follows:  “Where an 

application for registration of a mark is filed: 
 

a) by any person whose country of origin is a member in the Paris Union, the 
WTO, or party to any convention or treaty relating to trademarks, trade or 
commercial names, or the repression of unfair competition, to which Iraq is a 
party, or a country which extends reciprocity to Iraq; 

 
b) in a country described in subsection (a)  

 
the applicant, or rightful successor, may, within six months from the date of 
filing the application, file with the Registrar a similar application for the same 
mark covering the same products included in the previous application in 
accordance with the terms and conditions prescribed by this Law and its 
Regulations.  In such a case the priority date shall be that of the first 
application filed in the foreign country.” 

 
25) Article 7 is amended to read as follows:  
 

“1. A mark shall be permitted to be registered in respect of one or more 
articles or in one or more classes.  The application shall indicate the goods or 
services by their names, grouped according to the classes of the Nice 
Classification.  

 
2.  Goods or services may not be considered as being similar to each other 
solely on the ground that, in any registration or publication, they appear in the 
same class of the Nice Classification.  Conversely, goods or services may not 
be considered as being dissimilar from each other solely on the ground that, in 




